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Abstract

The sector of small and medium sized entrepreneurship and its development is a significant arrow of the economical and also social and cultural movement of the country. The process of reaching the competitiveness in SME is necessary for the rules of SME´s as the producer of GDP, as the employer and as the major form of doing business in the national economic. Very important in this content is the healthy of the business environment, which is the external factor of growth of the competitiveness in the company. The new trends in globalization essentially interfere the sector of small and medium sized companies. The growth of power of the transnational corporations, the creation of new integration entities, outsourcing and off shoring, and growth of dark economy are new impulses, which create an absolutely new business environment for SME´s. Small companies became competitive mainly on a local market. The only way to become a global market player for SME´s is the cooperation with a stronger company.

1. Process of Globalization and SME´s  

Globalisation of world economy is seemed to be an irreversible process, which can not be stopped by anyone and anything. 

Meets all spheres of economic life and therefore is all above certain, that also have considerable influence to small and medium sized enterprise.

Followers of economics of multinational corporations and many economic theorists   uphold criticism, that large-scale enterprises are " main players on market" as well as, that globalisation of world economy is just domain of this giants.  Small and medium sized companies they regard exclusively for "firms of clefts", they just looking for space on market, which is for a large firm money wise uninteresting. 

Already assertion, that small businesses cover only, alternatively mostly clefts on market, seems to be in light of macroeconomic indicators not correct, because all above 80 % of GDP of forward world markets exactly produce small and medium sized companies.

Small businesses have certain preferences in front of large companies. They are efficient available react on constantly chameleon markets. Usually they are superior equipped on a short production cycle and they can effective respond to requisites and requirements of customer.

In case of studying that problem from point of view of globalisation, we attain to criticism, that contention, which shifts large-scale enterprises for only players of this process, is at least a deception. We are vouchers of rising international integration of product markets, service markets, capital and information markets. Each of these processes is on-merely deep and large at the same time, which no subject on market, without reference to his size or legal form cannot to evade him. In our research project we tempt to valuate influence (than positive, so too negative) of globalisation, from view of small and sized business.

Process of globalisation in beginning of the third millennium brings exigency of co-operation of individual countries, and sentence on a fall of living level those commonwealths, which try to evade the globalisation, with isolation of their own. Exactly this phenomenon and high growth of competition is cause of rise of innumerable integration units, which tempt in every measure to evaluate positive sites of globalisation. These integration units can be established on a branch, or a spatial base. One of the most considerable integration aggregations, which arise on geographic basis, is European union, which in last decennary markedly affects character of European and by the same mail also of the world economy.

2. Trends of globalization in last years, and their impact to small and medium companies

We can identify new trends in globalization in a few key areas. The most significant are, the growth of the strength of multinational corporations, even more then whenever before, creation of international integral alignments, formation of era of the outsourcing, waste growth of the dark end gray economy. (Stanek, 2005(  

3. High growth of the strength of multinational corporations
The strength of biggest multinational corporations is higher then, the strength of many small countries. The annual turnover of these companies is more times higher than state budgets of developed countries. This process is multiplied by continual wave of acquisitions and fusions. The number of multinational companies is by this process even smaller and smaller but their economical strength is even higher and higher. Their impact forces national economies to elementary changes in their business area, what makes money times unbreakable problems for the sector of small and medium sized companies. 

The society of today stays before concentrations in areas of energy engineering, heavy industry and automobile industry. In accouplement of these cases, small and medium sized companies, which are not in some type of cooperation whit global actors of the market, they don’t have change to long term prosper. They can make virtual organizations of companies, which are interconnected due to various reasons, e.g. new value creation, business process improvement, realization of bigger profits, splitting of costs of reducing business risks, competitiveness, etc. (Buha 2005(
4. Creation of international integral alignments


Global open society can not the build by people and organizations, which acts alone sovereign states have to cooperate in the political and economical frame. There are created multinational alignments, which absorb national economies. In these alignments is ambition to harmonize the internal environment. The process of harmonization many times brings with some deformations of national markets to common market. For example the common agricultural policy of European union. In this process it forms administrative forces, which create barriers for small and medium sized companies and their limited of their competitiveness. The good strategy requires in the first place the right vision of the direc tion of the country in an ever more integrated Europe and in global world. (Bažó 2005(. Liberal markets – USA prefer an unhomogenity of business conditions. Conservative economics aver that natural conditions and existing of difference leads to winning of the most competitiveness subjects on market. The base of competition is diversification. From the point of view of entrepreneur is the abrogation of administrative barriers the way to free competition. In this content is essential to follow the strategy of national governments, which is turning to give national help for bigger multinational companies and not to small firms. The investment incentives make also deformations on the market. 

5. Formation of era of the outsourcing


Process of economical globalization formed the supracompetition between subjects on the market. As an impact of this process must companies in each sphere of business life decrease their costs. Prices of energetically inputs are even higher and we can anticipate that they growth is a stable process. The only possibility for the company to rationalize his cost is the area of human resources. The increase of informatization and transformation of information in real time leads to externalization of non-core business parts of companies. Outsourcing became a sign of economical rationalization. Mainly bigger companies taking services, which are not in direct relationship with final production out of their portfolio. This process leads to decay of millions of work positions in big firms allover the world. For the smaller companies can this process bring a lot of new possibilities, as for subject, which are subcontractors of multinationals. 

6. Waste growth of the dark end gray economy


The turnover in the space of dark and gray economy is 2.5 – 3 billion USD per year. Its increase is 3 times higher, than increase of legal economy. The return of this money to the system leads to deformation and it reorganize the whole taxation policy. Illegal money is mainly invested to capital funds, they are increasing stronger, like whenever before. The other way of using this money is the political “lobbing”. The creation of governmental rules is thru them gained by big financial corporations. A speculative investment leads to extreme floating of national currencies, and also to increase of the price of raw inputs. This process makes uncertain problems for the sector of SME´s, which are financially very faint.

7. Conclusion    


Sector of small and medium sized companies play in global economy only a border role. In the national point of view is his amount consequential, as a flexible differentiator, and as an employer. Its future is in creation of chains, cooperation and virtual organizations of companies. 
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